We surveyed Generation Alpha kids (ages 10-14) and
their parents to understand the impact of Alphas
and what influences them, including how technology
and artificial intelligence (Al) are shaping them in a
way we have not seen with other generations.
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Gen Alpha wields a lot of power and influence
over household decisions ... and they know it.
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ACCORDING TO PARENTS, KIDS' PREFERENGES
& OPINIONS ARE INFLUENCING PURGHASE
DECISIONS BIG & SMALL
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GEN ALPHA & TECHNOLOGY

Gen Alpha kids start on social media earlier than their
parents think, but ultimately technology doesn’t replace
relationships.
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0 of Gen Alpha kids report they rarely/ personal when it comes to their favorite brands.
29 /0 never use Al. However, many of them

have used Al-powered platforms.
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The “Alpha Intelligence” Gen Alpha and Gen Alpha parents surveys were “

by YouGov on behalf of WE Communications. 546 children aged 10-14 To _hear more abou_t Gen Alpha and the Alpha
and 522 parents of children aged 10-14 were interviewed July 5-14. All Intell Igence survey findi Nngs or learn whether your
surveys were conducted online, and figures have been weighted and are brand is Gen Al pha_ready p|ea5e contact:

representative of their respective populations.
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